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When did Google Discover Launc

Google launched Discover in 2018 as a way of serving
relevant content to the searcher without them
searching for anything.

(a form of queryless search)
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Why Do | Care So Much About Discover?

Distribution of traffic for 4 clients in past 12 months:

® Discover Traffic ® Search Traffic ® Discover Traffic ® Search Traffic ® Discover Traffic ® Search Traffic ® Discover Traffic ® Search Traffic

d D
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How Does Discove
Source its Content

Google uses the following data to generate the fee

Your activity
e |across all
& Google

products

(e.g., your search activity, watched
YouTube videos, and engagement
with Discover results)

Location
settings

0

aMSIve

¢

=

Location
History

Topics you
follow
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Discover Works in Mysterious Ways
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£  Yourinterests

Search engine optimization @ ®
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w @lilyraynyc e © ®
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Would anyone like to speculate about why “crop top” -
appears as one of my Google Discover interests? Google Search @ ® , 74%
: : Wilkemsburg @ (,?.) um a
And no, the answer is not because | search for it. |
never search for it. Goagle @ @ rop Toj ,
. . Coronavirus disease 2019 0 ®
But | do wear a lot of them. And I'm hoping the answer
is not “image recognition” _1_: ’._.‘ ’._.‘ The New York Times Company Q @ gema
Brooklyn (\’D (‘9 0 64
New Yark {a G) 3 : 2
R 'I"
Twitter @ @
Webmaster @ &

Crop top > A @
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Discover Crawling:

Any content Is eligible to appear in Google Discover.

There are no noindex tags specifically for Discover,

and no way to block only “Googlebot-discover” using
Robots.txt.
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Max-Image Preview: Large Requirement

<meta name="robots"” content="index, follow,
“Include compelling, high-quality images in your content, max-image-preview: large, max-snippet:-1, ma
[l . . _ d _ - . _1“ y
especially large images that are more likely to generate e

visits from Discover. Large images need to be at least
1200 px wide and enabled by the max-image-
preview:large setting, or by using AMP.

Avoid using a site logo as your image.”

*Note: Yoast adds this tag by defaul.

A neuroscientist shares the 6 exercises she
does every day to build resilience and mental
strength

#& CNBC - 4d Q U

-
-
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https://developers.google.com/search/reference/robots_meta_tag
https://developers.google.com/search/reference/robots_meta_tag
https://www.ampproject.org/

Where Can You Find
Google Discover?

Discover Is currently available on mobile
devices only.

It is native to Android, but available via the
Chrome or Google apps on I10S. x—
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Where Can You Find |
Google Discover? ' ~

Google
Open the “Google” app Q ' @
Tap on “G” in Google Search
Google.com on Chrome app

Michigan basketball seniors welcome to
use extra year of eligibility

Michigan basketball seniors
welcome to use extra year of
eligibility
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What Does Google Say About It?
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How content appears in Discover =

Content is automatically efigible 10 appear in Discover if it is indexed by Googie and meets Discover’s content policies [F.
No special tags or structured data are required. Please nole that being eligible to appear in Discover is not a guarantee of
appeanng.

Q  1f your site violstes one or more Discover content policies, Discover manual actions may appear in your Search Console undes
Secunty & Mamuai actions. Lesm more about the types of violations and how Lo fix them &5,

Our automated systems surface content in Discover from sites that have many individual pages that demonstrate
expertise, authoritativeness, and trustworthiness (E-A-T). Those looking to improve E-A-T can consider some of the same
gquestions we encourage site owners to consider for Search. While Search and Discover are different, the overall
principles for E-A-T as it applies to content within them are similar.

To increase the likelihood of your content appeating in Discover, we recommend the following
« Use page tities that capture the essence of the content, but in 2 non-chckbait l*t chine |

» include compelling, high-quality images in your content, especially large images that are more hikely to generate
visits from Discover. Large images need to be at least 1200 px wide and enabled by the max-image-
preview:large setling or by using AMP [Z. Avoid using a site logo as your image

« Avoid tactics to artificially infiate engagemen Bd details in preview content (title,

snippets, or images) to mcrease WAL. obe information req

* Avod tactics that manipulate appeal rbid curiosity.
« Provide content that's timely for current interests, teils a story well, or provides UIqUE InSights:

To deliver a good user experience, Discover seeks to present content that's suitabie for interest-based feeds, such as
articies and videos, as well as filter out content that's not desired or that might confuse readers. For example, Discover
might not recommend job applications, petitions, forms, code repositories, or satinical content without any context




RankKing In Google Discover (Conventional

Wisdom)

0

Have a mobile-
friendly website

Use unique high-
quality images
(& proper meta tags)

> <

Align your content
and metadata

A

Publish content
about popular
topics

EAT!

Work on your E-A-T

v

Focus on entities

=

W

Become a Create buzz with Periodically refresh Embed your Trv Web
Knowledge Graph your content your content YouTube videos y ¥
. P . . Stories
entity distribution into articles
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Web Stories

Web Stories (AMP/HTML) also have a prominent
home

on Google Discover and can send significant traffic. rlow to make an indoor garden

oasis with house plants
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Analyzing Discover Performance

A Overview

Q,  URL inspection

Performance
(G Searchresults
3} Discover

B2 Google News

Index
I_D Coverage
%g Sitemaps

€ Removals
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The “Discover” report appears in the Search Console performance
report only if the GSC property has received Discover traffic during
the specified period.

Within this report, you can filter by country, date, and search

appearance (video or not).

(] Total choks

28.5M

»| Yotal impressicos I#] Aocorage CTR

360M 7.9%
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Discover in GA?

Acquisition
Discover does not have a dedicated referral e beore 5
source in Google Analytics. It can appear as pr—
direct, organic, or referrer traffic.
1. news.google.com 221,467 (44.75%)
One common referrer for Discover traffic 2 TRNSORaD. oo fiiiaiiaiii
appears as referrals > googleapis.com 00y
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News Showcase Is also not Discover traffic.

Google Is testing using UTMs
that contain medium =
discover as part of its News
Showcase Initiative.

Despite the naming
convention, this is also not
Google Discover traffic.

aMSIve

DIGITAI

Users ¥ | VS. Selecta metric

® Users
4,000

» -——

Primary Dimension: Source / Medium  Source  Medi

Secondary dimension ¥ | Sort Type:

Source / Medium

C‘I 1. newsshowcase / discover

h/t Valentin Pletzer

18



There I1s no Discover API.
(Good luck pulling more than 1,000 rows of data)
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Card Category

Send feedback > System logs > Card category:

System information
Backend Query

easy pizra dough

Props to Valentin
Pletzer, Michal
Pecanek (and his
Ahrefs article
about Discover) st i G i)

Sally&239:5 Bakng Addiction

Card Snippet

This homemade pizza dough recipe s
great for beginnery and ylelde & sof
and chawy pizza crust. Sk

Card URL
htps Y sallyshakingaddiction com
/hormemade: plxre crust-rocipy

Card category
NEW_ TO_YOU_UPDATE _VASCO_TASK

Card index

Valentin Pletzer @ 10

Contains Video

true

Default Assistant

Yas

3dMSIve

CARD category =2
BROAD_INTEREST_STORIES_MID_PERSONALIZED
CORE_INTEREST_ECS

CORE_PANOPTIC_STORY
COVID_18_ENTRY_POINTS
DEEP_TRENDS_CORE_INTEREST_STORY
FRESH_CONTENT_STORY

FRESH_VIDEO

GEO_TARGETING_STORIES
INTEREST_FEED_CARD_SUMMARY
INTEREST_UPDATE_KE_NOW_MOVIES
INTEREST_UPDATE_KE_NOW_MOVIES_SHOWTIMES
LIVEWEB_STORY_MID_PERSONALIZED
LOCAL_LIFT_STORIES
LOCALLY_TRENDING_STORIES
LONG_TERM_INTEREST_UPDATE
MOONSTONE_STORY

NEW_TO_YOU_GROUPING
NEW_TO_YOU_UPDATE_VASCO_TASK
NEWS_HEADLINES
RECENTLY_FOLLOWED_INJECTION_HERO_STORY
SAPPHIRE_STORY
URL_TO_URL_RECOMMENDATION_UPDATE
WEBKICK_STORY_GENERAL
WEBKICK_STORY_LOCAL_PERSONALIZED
WEBKICK_STORY_LOCAL_UNPERSONALIZED
WEBKICK_STORY_MID_PERSONALIZED_JUSTIFIED
WEBKICK_STORY_MID_PERSONALIZED_UNJUSTIFIED
WEBKICK_SWELL_STORY

WEBSITE_UPDATE

FEED_VIDEO

comment
personalized but on broad topics like travel
ECS = evergreen content stuff? .

panoptic = showing or seeing the whole at one view;
seams somehow related to recently_injected

Daily life during COVID-19
stuff you are really interested in
a recently published article

@ recently published video
Based on location?

Based on your movie interests?

Based on your movie Interests? Watched YouTube trallers of movies?
Live doesn't mean current (could be a day old)

Geo location based on your mobile

story trending near users jocation?

this sounds like evergreen content stuff

Novel?

Google News widget
based on recently added entity

In case you missed It
a news non-specific to the profile
local story connected by interest

story connected to profile through implicit follow

slory connecled to profile through related interests

a story which is still developing aka content gets added/updated
dateModified > datePublished?

DeepSE@gon

@lilyraynyc



https://ahrefs.com/blog/google-discover/
https://ahrefs.com/blog/google-discover/
https://ahrefs.com/blog/google-discover/
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However, Google
IS ONnto US NOWw.

Session identifier

630766858290-670578164

Card Snippet

)id you miss our webinar on the most important SEQ news

Card Title

SEQ news in August 2027 Google's new title tac

Card URL

Wips://yoast.com/sel ew 1Uqust

Card category

Configuration Tag

17614747

Doc Creation Date

Monday, January 19

Feed Entry Point
PREFETCH_APP_OPEN

FeedName

MainFeed

FeedTitle

@lilyraynyc




Google Discover
Risks & Warnings
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Discover traffic Is extremely unpredictable.

Relying on Discover traffic as a major part of
your business model is not a good idea.

[ Total clicks 2 Total impressions

2IM 289M [
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Discover Traffic Affected by Core Updates

% Glenn Gabe % Glenn Gabe

&  @glenngabe & (@glenngabe
What's the relationship b/t core updates & Discover? Replying to @glenngabe
Via @johnmu: Google sees Discover as a part of
Search. G uses the normal crawling/indexing systems,
& also uses a lot of the quality algos & "understanding
systems" behind Search for Discover as well:
youtube.com/watch?v=ARBOCG...

| also cover the impact to Discover, which can happen
during core updates. For example, this news
publisher's Discover feed rose from the dead with the
September core update. The site went from 500
sessions per day to over 10K on certain days after the
September core update.

Total choks Total impressiona

6.1%

85.5K @ 1.4M

@

8:56 AM - Aug 24, 2020 - Twitter Web App
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List of Manual Actions for News & Discover

« Discover policy violation: Adult-themed content

» News and Discover policy violation: Dangerous content

* News and Discover policy violation: Harassing content

» News and Discover policy violation: Hateful content

* News and Discover policy violation: Manipulated media

» News and Discover policy violation: Medical content

« Discover policy violation: Misleading content

» News and Discover policy violation: Sexually explicit content
* News and Discover policy violation: Terrorist content

* News policy violation: Transparency

» News and Discover policy violation: Violence and gore content

 News and Discover policy violation: Vulgar language and profanity

amsive DeepSE@QOn @liyraynyc



Discover policy violation warning for
site

Sep 3, 2021 + Manual actions

To the owner of

Google periodically reviews sites to ensure that
Google offers an excellent experience for our
USErs.

D I S COve r M an u al ACtI O n S Due to the proactive and personalized nature of

our Discover feed, our Discover policies raise the
bar for content that we serve to our users.

These are nOt fun to deal Wlth . Upon a recent review, we identified content on

your site that violates the following policies:

Google doesn’t even tell you which URLs are . Misleading content: We do nat allow

content that misleads users into engaging
aﬂ:eCted ’ with it by promising a topic or story which is
not reflected in the content. Learn more

The violating URLs may no longer be eligible to
appear on Discover surfaces.

This penalty message should serve as a warning
that additional policy violations may result in
lower ranking, section-level suspensions, or
domain-level suspensions. These actions do not
affect how your site or pages appear on Search
outside of News and Discover surfaces, including
Search web resulis.

amsive DeepSE@con @iilyraynyc




Analysis of Top-Performing URLSs In Discover
(what actually works)
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Methodology

Analysis of 12,142 URLs from 76 domains receiving Discover traffic.
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Headline Length & Word Count

For Discover articles with over 500,000 clicks in the past 16 months:

Average headline word count: 17 words
Average article word count: 740 words

For articles with over 25% CTR In the past 16 months:

Average headline word count: 12 words
Average article word count: 816 words

amsive DeepS E@{:on @lilyraynyc
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Finding #1: Discover content is highly
emotional

amsive DeepS E@{:on @lilyraynyc
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Articles with >25% CTR in Discover

Topics discussed in Discover content with the highest CTR
(redacted for client confidentiality):

* Church pastor cheating scandal

« X-rated symbols in children’s movies
» Celebrities filing for divorce

» Celebrities having angry meltdowns

» Deaths of political figures

» Celebrities firing people

* Observations about celebrities’ bodies
« Scandalous celebrity photos

* Drug use statistics

» Relatable relationship advice

amsive DeepSE@con @ilyraynyc
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Words Used in Top-Performing Discover
Headlines

tragically died
serving up thick thighs

Swag gy put them to shame t d

inside the love triangle
getting rattled free of his baby mamas

birthday baex - ra
tea steaming

sent a terrifying message You should never buy

deletes every trace serves bOdy-Ody
has words for

sends up a warning

amsive DeepSE@QOn @liyraynyc
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Finding #2: Clickbait works®*. (Shh, don’t tell
Google)

*It can also get you a manual action, so be careful!

amsive DeepS E@{:on @lilyraynyc
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Clickbaity Word Structure of Top-Performing Discover
Headlines

Examples of word structures used in Discover content with highest CTR:

* This heartbreaking moment « Confirms the rumor

«  $30 million, $300 million, $228 million

Reveals her real hair color

« Call out the hypocrisy  The moment he realized

« 45 pills a day « Demanded this 1 major change

« Summed up in this 1 word * Whyyouneedtosell  immediately
« Called out this rapper « Sends a terrifying message

« Threw up on the streets « This 1 massive problem

 Under this 1 condition

A€ Discover @ SEO
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Finding #3: What works best in Discover
might not work at all in regular search (and
vice versa)

amsive DeepS E@{:on @lilyraynyc
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Examples of Top Performing Discover Content
with Limited/No SEO Visibllity

* Prince Harry / Meghan Markle drama

« Shaq’s child with high school girlfriend

« Tiffany Hadish unfollows Common’s 1G

 The end of Daylight Savings Time

« Celebrity couples getting divorced

« Little House on the Prairie star meeting her birth father
« Mayim Bialik resigning from Jeopardy!

* North West'’s faces

* Supplements for lowering blood sugar

» Foods and beverages that can improve sleep

amsive DeepSE@QOn @lilyraynyc



Examples of Top Performing SEO Content with
Limited/No Discover Visibility

Unlike Discover content, top-performing SEO content requires that the user knows what they are searching
for:
*  Drug use in high school

* Increased appetite in senior pets

* My dog is scared of me

« How toread a pay stub

How to print iPhone photos

* Federal vs. state taxes

*  How to know if someone is on MDMA
What to Know about IRAs

«  Best apps to help with your move

«  What is the inverted yield curve

amsive DeepSE®{:on @lilyraynyc



Forbidden Topics Performing in Discover, not
SEO

Some clients see much stronger performance on topics that are often “off limits” for SEO
(YMYL — Your Money, Your Life)

« Dangers of wearing a mask for Dietitian-approved snacks for

COVID-19 weight management
« George Floyd tested positive for ¢ Diabetes and tattoos
COVID -  Omega 3s and life expectancy
* Vegetarians safe from COVID « Exercise & heart health
e IRS stimulus checks «  Coping with anxiety .
« COVID-19 protocols on cruises .  Essential oils * DISCOV@F
 Acne breakouts & diets « CBD and heart health

amsive DeepSE®{:on @lilyraynyc



Pet Example: SEO vs. Discover Content

SEO Discover

- Pet health and medicine * Obscure pet linesses

« Petinsurance « Dogs with disabilities

. Petfood « Do dogs feel love?

« Animals overcoming disease

¥,

L0
4
—

\
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Finding #4: Posing questions in headlines
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Posing Questions as Headlines:

Many articles that pose questions as headlines tend to drive significant Discover traffic & strong
CTRs:

« Does  help with anxiety?

« Did __ movie contain x-rated content?
« Did Trumpsay  ?

« Is this a photo of and  ?

« Isitover already?

* How do you tighten skin ?

« Did get a pay raise?

amsive DeepSE®{:on @iilyraynyc



Finding #5: Content that deeply targets users’
Interests performs best in Discover

amsive DeepS E@{:on @lilyraynyc
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Examples of Subtopics Driving Discover
Performance

» Celebrity/athlete drama « Natural phenomenon

« Stolen election « COVID controversies

« Gofundme fraud « Anything involving Wendy Williams
« Athletes in jall * Old TV show/movie memorabilia

» Diabetes health « Government payments

« Trump shenanigans « Police brutality * DISCOVGF ‘\/

amsive DeepSE@QOH @lilyraynyc



Takeaways
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Think of Discover as a Separate,
Additional Organic Traffic Source
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Discover drives unpaid, organic traffic but it

behaves a bit more like Facebook than Google
Search.
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Your Blog Strategy Can (and should?) Target
Both SEO & Discover Separately
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