
Multi-Location SEO & 
Google My Business
How to Scale Local SEO with Data, On-Page SEO, Off-
Page SEO, and Reviews



Quick Intro
“SEO Steve”,

Adjunct Professor,
Author, SEO Strategy & Skills,

Researcher & Algo Junkie,
Team Leader,

Lead Consultant (Dine Brands)



Your MLSEO Objectives:

1. Scale Data Accuracy Signals
Get questions to ask your DMP to ensure proximity accuracy.

2. Scale On-Page Ranking Signals
Prioritize a list of location page tests to boost organic rankings.

3. Scale Off-Page Visibility Signals
Test new methods of growing links and business citations.

4. Scale Search Behavior Signals
Deploy strategies for improving CTR in Maps & Packs using ratings.



Scaling Data Accuracy Signals
Data Management Platforms, Are They Worth It?



Better Data Accuracy May Influence Higher Rankings



The 
Alternative
Not Using DMPs May 

Require Several Employees 
and Significantly Higher 

Placement Costs

● No bulk pricing savings
● No single source of truth
● Manually manage:

○ Data Axle, Neustar, Foursquare
○ Apple, HERE, TomTom, MapQuest
○ Google, Bing, Yahoo!
○ Yelp, TripAdvisor, Nextdoor

● No Auto Field Conversion
● No Aggregate Analytics
● High Google Maps API Fees



Questions to Ask Your DMP

● What is my aggregator savings amount?

● How do your data management costs compare to competitors?

● What are my cost savings on Google Maps API fees?

● Do you have directories in my specific niche? (i.e. OpenTable)

● Do you submit to search and navigation engines, and local social?

● Do you offer best in class location pages?

● Tell me what makes your location pages better than competitors.



Scaling On-Page SEO Signals



Our Study
● 101 Food and Dining Chains

● Website Attributes

● City Page Elements

● Location / Store Pages

wiideman.com/location-pages-for-seo



Native (Non-3rd Party) Reviews

4%
Of Local Landing Pages 
Feature Native Reviews



Structured Markup (Schema)

61%
Of Local Landing Pages 
Include Structured Data



Structured Markup (Schema)



Get Directions, and Have Offer a Map

16%
Is the competitive advantage of 
pages containing a Google Map AND 
for having a link to directions. That’s 
a 32% competitive advantage!



Custom Loca t ion Images

84%
Advantage by hosting local images of 
the inside and outside of the 
business.



Support ive  Content  a t  the  LLP Leve l

0%
Offered Subpages to support 
specific business objectives.



Coupons  and Online -to-Offline  Attribution

0%
Offered Coupons, a simple way to 
track online -to-offline attribution

Imagine having the ability to track 
keywords and campaigns, sources, 
mediums and ad creative to an offline 
sale.



LLP Convers ion Optimiza t ion





Focal Points Identified in Study

● Hyperlocal Content

● Custom Location Images

● Location-Specific Social Links

● Directions Link

● Page Size (MB)

● Open Now Status Emphasized

● Page Fully Loaded Time

● PageSpeed Score

● Native Reviews Featured

● Hours Listed

● Coupon Available

● Location-Specific Video Shown

● hCard (Downloadable Contact Card)

● Geo-Meta Tags Used in Source Code

● 360 Virtual Tour Embedded on Page

● YSlow Score

● HTTP Requests Made

● Menu Listed on Local Page

● Google Map Embedded on Local Page



Scaling Off-Page Visibility



Links, Citations, and Featured Answers

Local Events

● Get neighbors involved

● Get community involved

● Excellent for PR

● Earns links and citations

● Rich results (schema/Event)



Get Creative, Stay Relevant



Give Back



Give Back



Featured Answers



Where to Syndicate Your Short Summary



Scale Search Behavior Signals



How to Boost 
CTR on Local 

Pages

Unique titles, helpful 
descriptions, and rich 

results tend to receive more 
clients. 



Things to Test:

1. schema.org/LocalBusiness
2. schema.org/FAQPage
3. schema.org/Rating
4. schema.org/Event
5. schema.org/VideoObject
6. schema.org/ImageObject
7. Emojis (when appropriate)
8. CTA, Keyword, & Value Prop
9. Price Transparency
10. Crowdsourced Feedback

“We’re adding FAQPage to everything”
youtube.com/watch?v=04rR57Illn8



Your MLSEO Deliverables:

1. Choose the Right Data Management Platform
Ask informed questions, negotiate the best rate.

2. Schedule Tests for On-Page SEO
Hold the technology team accountable to monthly progress.

3. Schedule Events & Summary Syndication for Off-Page SEO
Hold content & PR teams accountable links & Featured Answers.

4. Schedule Search Behavior Testing
Hold content & tech teams accountable to CTR & Pack rankings.
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THANK YOU!
Let’s Connect: @seosteve Everywhere
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